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Foreword
According to the Institute of Directors (IoD), the hallmarks of a good director  
and good business are accountability, integrity and transparency. 

This is what makes working with Josh Wheeler and the team at Be Broadcast  
both refreshing and a privilege. 

In a world in which we talk a lot about brands living their values and creating social 
value, but with little scrutiny and consequence for empty rhetoric, Be Broadcast 
has a clear vision to harness the power of broadcast for good – and is happy  
to be measured against this. 

By helping organisations tell interesting, insightful and entertaining stories 
across media which inspire change and action, and making the broadcast process 
accessible to all, Be Broadcast’s guiding principles stand out in the industry. 

Its values-based approach has seen it steadily expand over its first year of trading 
through partnerships with brands united in the desire to make a positive difference. 
For me, it’s an inspiring example of the future of business that shows profit  
and purpose can co-exist very successfully, with benefits for all.

I can’t wait to see what it achieves next. 

Sarah Waddington CBE 
Director, Wadds Inc. and IoD Ambassador

Introduction
As a socially conscious business, Be Broadcast is dedicated to creating a positive 
impact for our clients, our communities and the broader environment. 

Our unwavering vision is to be the ultimate broadcast advisors, constantly pushing 
the boundaries of innovation, delivering unparalleled value, all while having a great 
time doing it. 

Our mission is to bridge the gap between companies and their audiences by  
telling entertaining and insightful stories that influence behaviour. We are 
passionate about giving a voice to the unheard and telling untold stories from 
across the globe. 

We are committed to pushing the boundaries of our industry, by challenging 
ourselves and our peers to improve and removing barriers to entry. With our 
strategic, innovative broadcast PR solutions, we are helping our clients achieve 
their communication goals and making a difference in the world.

This comprehensive social impact report encapsulates our efforts and 
accomplishments since our launch a year ago, demonstrating our commitment 
to upholding our purpose and values and achieving our social goals. We made 
several pledges around transparency, exceptional service delivery and inclusive 
opportunities. We also set out to challenge industry norms and do things 
differently. We’re proud to report significant progress in each of these areas. 

We hope you enjoy reading this report, along with the case studies provided,  
and look forward to what our second year in business brings. 

Thanks for all your support. 

Josh Wheeler 
Founder, Be Broadcast
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Our Purpose

Purpose Statement:
At Be Broadcast, we are dedicated to breaking down 
the barriers between businesses and their audiences 
by providing strategic and innovative broadcast PR 
solutions.

Vision:
Our unwavering vision is to be the ultimate broadcast 
advisors, constantly pushing the boundaries of 
innovation, delivering unparalleled value, all while 
having a great time doing it.

Mission:
Our mission is to bridge the gap between 
companies and their audiences by telling 
entertaining and insightful stories that inspire 
change and action. 

We are passionate about giving a voice to the 
unheard and telling untold stories from around 
the world. 

We are committed to pushing the boundaries 
of our industry, challenging ourselves and 
our peers to improve and remove barriers to 
entry. 

With our strategic, innovative broadcast PR 
solutions, we are helping our clients achieve 
their communication goals and making a 
difference in the world.
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Creating a strong set of company 
values is an essential aspect of 
Be Broadcast’s commitment to 
fostering a purpose-driven and 
impactful organisation. We believe 
that values serve as guiding 
principles that shape our culture, 
influence our decisions, and align 
our actions with our mission. 
By establishing clear and meaningful values, we provide 
a framework for our employees to understand the 
expectations, aspirations, and principles that drive 
our work. Moreover, our values serve as a compass 
that directs our efforts towards delivering strategic 
and innovative broadcast PR solutions that not only 
achieve our clients’ communication goals but also 
make a difference in the world. Through this process, 
we cultivate a cohesive and motivated team dedicated 
to breaking down barriers, pushing boundaries, and 
ultimately creating a positive social impact.

Embrace Adventure:
We believe that broadcast is an ever-evolving journey, 
not a static destination. We partner with companies 
to explore new routes and continuously push the 
boundaries of what is possible.

Simplicity:
We cut through bureaucratic red tape and ensure that 
our laser focus is always on delivering with speed and 
the highest quality. We understand that our clients 
don’t need more work; they need results.

Get Sh*t Done:
We believe in getting things done, and our unique 
organizational structure ensures that everyone, from 
AE to CEO, is involved in rolling up their sleeves and 
getting their hands dirty every single day. True success 
is built on a foundation of hard work and dedication.

Push Boundaries:
We are committed to constantly challenging 
assumptions, experimenting with new approaches, and 
pushing the boundaries to find better ways to reach our 
goals. We believe that true innovation comes from a 
relentless pursuit of excellence.

Nimble:
We are committed to maintaining our nimble, agile 
approach as we scale. We refuse to become a sausage 
factory of stories simply to meet financial goals. Our 
focus will always be on delivering strategic, innovative 
solutions that drive results for our clients.

Senior Consultancy,  
Senior Delivery:
Our Senior Consultancy and Senior Delivery approach 
mean that the person clients deal with is also the 
person who handles the media relations. This ensures 
that our clients benefit from the relationships we’ve 
built over time. We have ended the practice of  
‘pitch and switch’.

These values guide our actions and decisions as  
we strive to make a positive social impact  
through our broadcast PR solutions. 

We are committed to working with integrity,  
passion, and innovation to drive change  
and inspire audiences around the world.

Be Broadcast’s Social Impact Report
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Our social impact efforts extend beyond our 
immediate business operations. We take pride in 
contributing to society in numerous ways: 

Cost of Living: Through our work we have guided clients on the best ways 
to navigate the cost of living crisis within media – in many instances outlets 
would be dealing with phone-ins around people struggling to heat their 
homes or eat – which has huge implications for PR content, especially 
commercial and consumer output. Our role in shaping these campaigns 
allowed us to sensitively handle the crisis while also delivering messaging 
and hitting client goals.

Passing of the Queen and Coronation of King Charles: We offered our 
expertise in the wake of these major national events, providing crucial 
data and insight to support the broader industry and the public. We 
played an active role in the industry’s response, demonstrating our 
commitment to offering value beyond our immediate client base.

We advised our clients – and beyond – when would be the 
appropriate point to re-engage broadcast following this moment, 
based in media insight and testing the waters constantly. We 
delayed our activity until late October as we could foresee major 
political movements which would wipe out campaign activity.

Helping People Financially: Our transparent pricing model and 
efforts to avoid hidden charges has greatly benefited our clients’ 
financial planning. We believe that our dedication to clear 
communication around costs has led to more effective financial 
management for our clients.

Providing Quirk Factor and Fun: At Be Broadcast, we believe 
in the power of creativity and fun to stimulate positive changes. 
Our innovative PR strategies have helped to bring light relief 
to audiences, helping to counterbalance the challenges of the 
current climate.

Raising Tough and Challenging Subjects: We’ve tackled 
a range of difficult topics, from mental health to equality, 
using our platforms to promote discussion and awareness. 
Our willingness to confront these challenging subjects has 
contributed to broader conversations about societal issues.

We have always offered content warnings on core subjects 
– but have also proactively engaged all media on the topics 
they simply never want to hear from us about due to personal 
stories. 

Broadcast is the perfect place to have tough conversations – 
but never to the detriment of anyone.

Social Impact
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Transparency

Transparency has always been a 
core principle for Be Broadcast. We 
believe that transparency enhances 
our output and fosters stronger 
client relationships. 
We began by hosting all our fees on our website. 

In 86% of all new business enquiries, discussions were 
led by the campaign requirements rather than price 
because clients were able to benchmark our costs 
against the industry norm and were comfortable with 
the fair and transparent structure. 

This matters to us as we want broadcast opportunities 
to be open to all. We believe time is always better 
spent getting to know the organisation and agreeing 
how we can achieve the desired objectives from the 
piece of work. 

As we launch new initiatives like our content division 
Be Broadcast’s AV Room and future product suites, 
maintaining fee transparency will remain a focal 
point. 

As part of our commitment to ethical and 
responsible practices, we have turned down 
certain projects which have conflicted with our 
purpose or values, or which we did not feel we 
could deliver successfully. 

That honesty is core to who we are and how 
we do business. Furthermore, we have made a 
conscious decision to avoid any involvement 
in oil-related PR activities, whether through 
sponsorship or other means.

Ultimately, if you’re a 
brand making a meaningful 
difference in the world, it’s 
you we want to work with, 
no one else.

Be Broadcast’s Social Impact Report
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Arla Cravendale: Do Cows 
Listen To JLS? 
Be Broadcast partnered with Arla Cravendale 
to launch their animal care and welfare 
standards, which included a unique campaign 
featuring a soothing remix of the classic 
hit “Everybody’s Free,” sung by farmers to 
celebrate the cows’ access to pasture.

Be Broadcast highlighted the 
new standards, which include 
cooperation, a focus on renewable 
energy, and taking care of the 
ecosystem, by creating a tune that 
combines the voices of Arla farmers 
with the gentle moos and soothing 
sounds typically found on farms. 
The song was then played to cows 
across the country.

The campaign secured strong and 
consistent messaging across core 
media outlets, including Steph’s 
Packed Lunch, BBC Lancashire, 
BBC Hereford and Worcester, 
BBC Shropshire, BBC Jersey, 
BBC Scotland, BBC Nottingham, 
BBC Guernsey, GB News, Closer 
Magazine, and The Sun. The 
collaboration with JB Gill, who 
spans both farming and music, 
added a unique element to the 
campaign and explored why Arla 
Cravendale farmers were taking  
this action.

Wise: Eurovision 2023 
Can You Scouse Like a 
Local?
Be Broadcast partnered with Wise to 
transform perceptions of Liverpool, 
highlighting the city’s vibrant culture and 
diverse attractions in preparation for 
Eurovision 2023. The campaign aimed 
to boost local businesses and celebrate 
Liverpool’s rich cultural heritage.

Be Broadcast and Wise conducted 
surveys to showcase Liverpool’s 
top attractions, collaborated with 
local legend Danny Beard to create 
engaging content, and leveraged 
media platforms such as LBC, 
GB News, and BBC to spread 
awareness and generate excitement 
for Eurovision 2023.

The campaign reached an 
astounding 44,565,000 viewers 
and listeners throughout the UK, 
with coverage on major news 
outlets and popular radio stations. 
The comprehensive guide for 
Eurovision attendees showcased 
Liverpool’s friendly locals, diverse 
nightlife, iconic landmarks, and 
musical heritage, successfully 
changing perceptions and 
generating significant interest  
in the upcoming event.
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Exceptional 
service delivery

Our senior consultants lead both 
media and client activation across 
all our activities, ensuring quality 
and expertise is embedded in all 
we do. This was the case across the 
whole of last year.
We prioritise understanding the story and theme 
behind each project before committing ourselves. We 
also ensure there is no conflict with other client work.

This unique approach has set us apart and has won us 
business and we’re proud to champion it. 

Our weekly pledge is the perfect example of this. This 
guarantees the delivery of each campaign within a 
week without competition. 

In the last 12 months, we successfully upheld this 
pledge 94% of the time, with rare exceptions due 
to date-led activities like Eurovision and Christmas 
2022, or broader impact events such as the passing 
of the Queen. Where we were unable to honour this 
pledge, clients were informed in advance to manage 
expectations effectively. 

Moving forward, this will continue 
to be how we work as part of our 
commitment to building long-term, 
trust-based relationships with 
clients. 

Be Broadcast’s Social Impact Report
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Epilepsy Action: Breaking 
The Public Seizure Stigma
Be Broadcast collaborated with Epilepsy 
Action to address the stigma associated with 
seizures and raise public awareness about 
epilepsy. By challenging misconceptions 
and promoting understanding, the campaign 
aimed to improve the overall well-being and 
quality of life for individuals with epilepsy.

Be Broadcast worked closely 
with Epilepsy Action to develop 
educational materials, organize 
awareness events, and engage 
with media outlets to amplify 
the message of inclusivity and 
acceptance.

Through this campaign, Be 
Broadcast contributed to promoting 
public health by fostering a more 
inclusive society that supports 
individuals with epilepsy, reduces 
stigma, and ensures their well-being.

Duracell: Take 10,  
Tell 10
Be Broadcast partnered with Duracell 
to launch the Take 10, Tell 10 campaign, 
which focused on child safety and 
injury prevention. The aim was to raise 
awareness about the dangers of button 
battery ingestion and encourage parents 
and caregivers to take immediate action if 
a child is suspected of ingesting a battery.

Be Broadcast collaborated with 
Duracell to develop informative 
resources, engage with medical 
professionals, and secure media 
coverage to spread the message 
and educate the public.

By promoting child safety and 
increasing awareness of the risks 
associated with button battery 
ingestion, Be Broadcast contributed 
to public health and well-being by 
helping prevent potentially life-
threatening incidents.

When my boss came back from a  
jam-packed media day and said 
“that team was incredible. They 
earned every penny we gave 
them”, I realised how fantastic Be 
Broadcast were.

Jon Eaton Barnett Communications 
and Digital Engagement Director, 
Epilepsy Action



Be Broadcast’s Social Impact Report Be Broadcast’s Social Impact ReportBe Broadcast’s Social Impact Report

Inclusive 
Opportunities

One of the services we are most 
proud of is Be Broadcast’s  
Little Book. 
This compilation of expert client commentators last year 
provided media with quick access to expert voices on 
various topics, without any entry charges, making it 
accessible to all. 

The list now includes 75 voices, organisations and 
experts spanning all sectors. 

Be Broadcast’s Little Book aims to democratise 
broadcast PR – to ensure that everyone can gain 
access regardless of budget. 

This is working particularly effectively and we are 
seeing a consistent stream of community groups, 
challenger brands and social impact voices achieve 
consistent broadcast coverage thanks to our work. 

Following the passing of Her Majesty The Queen, 
Little Book lent support to charity groups which 
the Queen and King Charles offered patronage 
to. During the period of mourning, Little Book 
delivered 3,685 interviews across global 
broadcast, allowing small groups (including 
community groups close to the Queen’s heart) to 
play a significant role in the moment which they 
note wouldn’t have happened without our help.

Be Broadcast delivered above and beyond on our 
last campaign together. They helped us to smash our 
KPIs. Their experience and knowledge is clear to see 
throughout the process, and you know your story is in 
safe hands. We’re already booked in to work together on 
another campaign in the near future.

Melissa Hassan (she/her) Media and PR Manager,  
Royal Voluntary Service
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Peter Tatchell Foundation: 
Commonwealth Games 
& The Peter Tatchell 
Foundation 
Be Broadcast collaborated with the Peter 
Tatchell Foundation to raise awareness 
about human rights issues surrounding the 
Commonwealth Games and advocate for 
inclusivity and equality within the event. The 
campaign aimed to highlight the importance 
of addressing discrimination and promoting 
social justice during major sporting events.

Be Broadcast worked closely with the 
Peter Tatchell Foundation to engage 
with athletes, sports organizations, and 
human rights advocates, and secure 
media coverage to draw attention to 
human rights concerns.

By shining a spotlight on social justice 
issues and encouraging dialogue, Be 
Broadcast contributed to promoting 
human rights, inclusivity, and equality 
within the Commonwealth Games.

Royal Voluntary Service: 
Helping People Stay 
Safe, Warm and Well
Be Broadcast collaborated with the Royal 
Voluntary Service to support their efforts 
in helping vulnerable individuals stay safe, 
warm, and well, particularly during the 
winter months. The campaign aimed to 
raise awareness about the importance 
of community support, especially for 
older adults, and to encourage people to 
volunteer and provide assistance.

Be Broadcast worked closely with 
the Royal Voluntary Service to 
highlight their services, engage with 
volunteers and beneficiaries, and 
secure media coverage to promote 
their cause.

By supporting the Royal Voluntary 
Service in their mission, Be 
Broadcast contributed to public 
health and well-being by fostering 
a sense of community, reducing 
isolation, and ensuring that 
vulnerable individuals have access 
to the support they need for their 
physical and mental well-being.

When I was arrested in Qatar, I was 
reassured by the knowledge that 
Josh and the team at Be Broadcast 
were securing worldwide media 
coverage of my detention and that 
this would reduce the chances of a 
beating and jail time.

Peter Tatchell
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Challenging 
industry norms 
and doing things 
differently

We give a lot of thought to what we call Our Place 
In The Industry and try wherever we can to share 
knowledge and give back. 

In the last 12 months our team volunteered 332 hours 
of time, contributing to various causes. 

Following the passing of the Queen, we collaborated 
with broadcasters to analyse a timeline of events, freely 
sharing this data to aid the industry. 

We have shared thought leadership pieces on topics 
such as mental health and wellbeing, AI’s impact on 
the broadcast sector, and insights regarding LGBT+ 
content. Our expertise has been sought by renowned 
media outlets, including the BBC, ITV, and various print 
and online news platforms, where we have provided 
insights.

We continue to play an active role in supporting not-
for-profit PR school Socially Mobile and the PRCA, 
where we helped relaunch the LGBT+ leadership group. 

As well as working with businesses and charities to 
help them make an impact, we have used our own 
services to scrutinise we believe are in the public 
interest. 

An example of this is how we used analysis through 
Be Broadcast Mission Control to highlight how Matt 
Hancock’s appearance in I’m A Celebrity did not 
achieve its goals of raising the profile of Dyslexia, which 
was then reported on by media. 

Our tracking and analysis showed the focus, driven by 
his on-screen actions, were on his intentions, future, 
and redemption - not Dyslexia.

Be Broadcast donated campaign activity to Dyslexia 
charities as a result. 

Be Broadcast actively 
engages in industry 
roles to contribute and 
support the broader 
media landscape. 
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First Aid for Life: UK 
Heatwave Health Advice 
Be Broadcast partnered with First Aid for 
Life to provide crucial health advice during 
heatwaves in the UK. The campaign aimed 
to raise awareness about the potential health 
risks associated with high temperatures and 
educate the public on how to stay safe and 
prevent heat-related illnesses.

Be Broadcast worked with First Aid for 
Life to develop informative content, 
engage with health experts, and 
secure media coverage to reach a wide 
audience with heatwave health advice.

Through this initiative, Be Broadcast 
made a significant contribution to 
public health by equipping individuals 
with the knowledge and resources to 
protect themselves and others during 
heatwaves, ultimately promoting well-
being and reducing the impact of 
extreme weather conditions.

Co-op’s Menopause Policy
Be Broadcast worked with the Co-op to 
highlight their menopause policy, which aimed 
to support employees and promote inclusivity 
in the workplace. The campaign aimed to 
raise awareness about menopause in the 
workplace and advocate for better support and 
understanding.

Be Broadcast collaborated with the Co-
op to communicate their menopause 
policy to the public and engage with 
media outlets, generating discussions 
about menopause in the workplace and 
the need for supportive policies.

By amplifying the message of 
inclusivity and driving conversations 
about menopause, Be Broadcast 
contributed to consumer awareness 
and education on the importance 
of supporting women experiencing 
menopause in the workplace.

Be Broadcast you are amazing! You 
have secured me massive coverage 
on SKY News, ITV news, Vanessa 
Feltz, numerous BBC radio, Radio 
4 and other stations, including the 
International Forces one. Plus bookings 
for Newsround and Good Morning 
Britain!! All in the blink of an eye!!!

Emma Hammets Founder of First Aid 
for Life

Be Broadcast have really 
become an extension to our 
team, and their support has 
been so greatly valued both 
on a project and retained 
basis. We’re proud of the 
fantastic broadcast coverage 
that our partnership with 
Be Broadcast continues to 
generate for the Co-op.

Lauren Pogson  
Senior PR  
Business Lead at  
the Co-op
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Be Broadcast’s Mission Control 
applies a data science approach to 
broadcast strategy. 
Its name is no mistake:

Be Broadcast’s Social Impact Report

Mission Control

Have you ever wondered what 
broadcast thinks about you, 
about your competitors or 
about the sector you are in?

Have you ever wondered who 
in your set – either direct 
or messaging – is winning 
broadcast… and why?

Have you ever wondered what the 
grey areas are in your space within 
broadcast which might help you to 
take advantage of competitive edge?

Are your speakers ready to engage 
and speak with broadcasters?

Have you ever tested your crisis plans 
in a live environment under strict 
embargo?

Be Broadcast’s Mission Control provides human-led data analysis 
with PR advice and guidance.

Mission Control Media Training 
Our full-day media training ensures your spokespersons are confident 
and ready for media interviews. We offer three types of training:

Spokesperson Development
Equips spokespeople with skills to confidently communicate with the 
media, handle tough questions, and convey key messages clearly.

Mission Control Insights
Provides monthly insights into your brand, competitors, and audience 
across broadcast channels, helping you position your organization for 
success. See below how Mission Control analysed Matt Hancock’s 
appearance in the jungle and impact on people with Dyslexia.

Mission Control Live
Tests your crisis plans in live scenarios with industry media, 
broadcasters, and social experts, ensuring your strategy is robust and 
effective.
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Under the banner of Mission Control, we plan to launch a pro 
bono media preparedness course aimed at under-represented 
and under-served groups, including ethnic minority voices, the 
LGBTQ+ community, women, and individuals with disabilities. 
Our goal is to encourage diverse voices to participate in 
activities and campaigns year-round, not just by set topic. 
Further info can be found at bebroadcast.co.uk/blog

Effective September 2023, Be Broadcast has refined its 
contractual provisions regarding non-compete clauses. Notably, 
our employee (both fixed and freelance) contracts have never 
contained non-compete clauses for client engagements valued 
under £50,000.

Furthermore, Be Broadcast does not assert ownership over 
any client or contact. That is to say, incidental interactions 
such as email correspondence or event invitations do not 
confer any proprietary claim over client relationships. We are 
deeply committed to cultivating an organisational culture that 
prioritises employee empowerment. Rather than imposing 
restrictive clauses, we believe in granting our team members 
the freedom to engage with clients and other organisations, 
ensuring they have the autonomy to pursue diverse 
professional opportunities if they choose. 

We encourage the broader PR industry at large to explore this 
when engaging broadcast PR.

Senior consultancy, Senior delivery means we are all part and 
parcel of client goals – we are not hiding behind clauses to 
step away but retain control. It is incumbent upon us, as the 
leadership, to uphold this philosophy and its execution.

We are evolving our technology 
and strategies to meet the changing 
needs of the media landscape. This 
includes leveraging R&D to improve 
our email and phone pitches, as 
well as exploring innovative ways to 
share news with media outlets. Our 
goal is to enhance communication 
and better serve the media in this 
dynamic environment.

We have allocated 500 dedicated 
pro bono hours to support 
initiatives aligned with our values, 
spread across each team member 
and causes they believe can “save 
the world”.

Our pro bono work will now apply 
free to all charities under the 
income bracket of £50,000.

Charities of all income brackets 
already benefit from free Little Book 
access.

Our Year Two Pledges 
Looking ahead, we have outlined 
several next steps to further 
strengthen our social impact.

http://bebroadcast.co.uk/blog


Be Broadcast’s Social Impact Report

Conclusion
Our social impact extends beyond the bounds of our 
company and reflects in the communities we serve. 

We remain committed to upholding our pledges, 
promoting transparency and pushing the boundaries  
of innovation. By doing so, we aim to make a significant 
positive impact on our clients, our industry,  
and society at large. As we look towards the future,  
we will continue to hold ourselves accountable and 
strive to be a company that makes a difference.

By choosing Be Broadcast, clients aren’t just  
selecting a broadcast PR agency; they’re partnering 
with a forward-thinking, socially conscious company 
dedicated to making a positive impact. 

We’d love you to join us. 

www.bebroadcast.co.uk

Testimonials

Working with Be Broadcast on our Safeguarding in Sport campaign 
was a great decision. The process was easy from start to finish 
and Be Broadcast helped us draw out the best angles and quotes 
from our spokespeople on a sensitive topic. With their support, we 
secured some great coverage driving tangible results.

High Speed Training

When I was arrested in Qatar, I was reassured by the knowledge 
that Josh and the team at Be Broadcast was securing worldwide 
media coverage of my detention and that this would reduce the 
chances of a beating and jail time. These efforts ensured vastly more 
press and broadcast reportage than I had expected. In the dozens 
of post-protest interviews that the team facilitated, I was able to 
highlight the human rights abuses by the Qatari regime. It won the 
appreciation of campaigners there. I am incredibly grateful to Be 
Broadcast for their professionalism and expertise to support the 
cause but on a personal level it is great to have a team who get our 
goals fully and have amazing ideas to make them come to life.

Peter Tatchell

I love working with Be Broadcast . They totally ‘gets’ what 100 Ways 
in 100 Ways is about – fun and engaging ways for us all to change 
our behaviour and live more sustainably. He’s adept at identifying 
– and helping me exploit - every little angle. His guidance and sage 
advice is always absolute gold dust and his media relationships (and 
therefore results) are superb.

Sue Skeats Founder of 100 Ways in 100 Days

The guidance from Be Broadcast has helped us bring a whole new 
dimension to a recent media campaign that we felt would have 
strong cut-through in broadcast media. Be Broadcast are able to 
recommend the right strategic approach so that we end up with a 
campaign that ticks all of the boxes for broadcast.

Gareth Lucy Communications Director  
UK & ROI at Essity

Be Broadcast’s Social Impact Report

The support and guidance we received from Be Broadcast has been 
invaluable and the team absolutely nailed what we needed. They, 
within minutes, understood our brief and got to work – we were 
blown away.

Emma Billington Owner of Dogs4Rescue
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Testimonials

I’ve worked with Josh for almost 10 years, most recently on the 
development and execution of a campaign for JustGiving - the UK’s 
leading fundraising platform.

As broadcast media experts, Be Broadcast adds significant value 
both during the ideas phase of a campaign and throughout the 
delivery. What I love about Josh is that he’s a realist and is building 
his team with that in mind. He knows first hand what it takes 
to achieve top tier broadcast coverage and does a great job of 
managing expectations and shaping ideas at the outset in order to 
achieve desired results.

When it comes to the delivery of a campaign, Be Broadcast quite 
literally goes above and beyond to get the job done, they work 
incredibly hard and  leaves no stone unturned. I thoroughly enjoy 
working with Josh and his team. I really look forward to our next 
campaign.

Emily Penkett Head of UK PR, JustGiving

BeBroadcast almost feels like a secret weapon. The team have 
ensured that every campaign we work on has been a success, 
landing relevant, high-profile coverage that has ranged from BBC 
Breakfast to Sky News Radio. Beyond this, Be Broadcast give 
campaigns great breadth by securing highly valuable regional 
coverage.

They understand broadcast journalism intimately, and know what 
makes a story fly. Their contacts are unrivalled. They also goes 
out of their way to give objective, fair advice and smart counsel. 
Working with Be Broadcast is a great experience.

Sam Barnett Senior PR Manager, Wise

I’m a strong believer in using specialist people for specialist things. 
I got good vibes from what I’d heard of BeBroadcast but it wasn’t 
until my boss came back from a jam packed media day and said “that 
man was incredible. He earned every penny we gave him” that I 
realised how fantastic they were. Like any great agency Josh and co 
put creativity and storytelling before anything else. Epilepsy isn’t the 
easiest topic to get coverage for but BeBroadcast get it. They know 
how to dial up the drama without being corny and most importantly 
can put themselves in the shoes of our service users. I even wrote 
this review on my holiday because I feel so strongly about this team.

Jon Eaton Barnett Communications and Digital 
Engagement Director, Epilepsy Action

Be Broadcast is a great partner to have; Josh is passionate, 
professional and above all incredibly creative. His input helps to 
bring extra life and credibility to an idea, and together we’ve created 
memorable, award-winning campaigns for clients.

Claire Robinson Grayling

Be Broadcast have really become an extension to our team, and 
their support has been so greatly valued both on a project and 
retained basis. The team has such a great understanding of the Co-
op and our range of businesses uses this to consistently generate 
impactful cut through on broadcast. The mix of senior consultancy 
and the extensive media and celebrity contacts to generate wider 
and more impactful interest in our stories is fantastic. We’re proud 
of the fantastic broadcast coverage that our partnership with Be 
Broadcast continues to generate for the Co-op.

Lauren Pogson Senior PR Business Lead at the Co-op

We cannot emphasise enough how Be Broadcast evolved the story 
for us. As an umbrella group, it can be challenging to find the right 
time to speak – and the team were able to guide us through the 
entire process, provide on-the-spot media training and help us 
articulate what we wanted to say in the best way. We have never 
experienced media results the like Be Broadcast delivered in our 
entire history – notably where we can look back and count how our 
voice and messages were delivered. We look forward to a long-
running relationship between Be Broadcast, us and our members.

Paul Roberts OBE CEO of LGBT Consortium


